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5050 Odour-free Spray 125 ml 

Description The microbiological odor remover reliably fights unpleasant odors in a sustainable manner. 
In the process, special bacterial spores are applied so that the bacteria that develop are 
particularly effective at devouring unpleasant odorous substances. In addition, they hinder 
the growth of odor-promoting bacterial cultures. The product can be used in a variety of 
ways in air conditioning systems, on seat cushions or to minimize odor in compost bins. 
Particularly suitable as a shoe deodorant. 
 

Advantages Eliminates unpleasant odors - natural active principle - regular use for long-lasting 
freshness - pleasant citrus scent 
 

Application fields Auto repair shops, household 
 

Application 1. Shake well before use. 2. Spray wet onto surfaces 3. Repeat, if necessary. Note: The 
bacteria take up to 2 days in order to multiply and consume smells accordingly. A warm 
and humid climate positively influences the action. 

Technical data 

Chemical base Microorganisms 
Colour Transparent 
Density 0,99 g/ml (20°C) 
Fragrance Citrus 
pH-value 7 ( neutral ) 
Special features Non-toxic, non-sensitizing, the bacteria are not pathogenic 
Propellant - (BOV aerosol) 
Application temperature 10°C - 25°C 
Storage temperature 5°C - 25°C 
Shelf life 24 months 
Packaging 125 ml aerosol 
Product variants A505012501 125 ml 

Find comprehensive advice on health, safety, and environmental protection in the corresponding safety data sheets. 

This technical information leaflet is the result of careful testing and used to advise our customers. The information contained herein 
corresponds to our best knowledge. Since proper use does not lie within our influence, however, we can assume liability only for the perfect 
quality of the products we provided up to the point in time of delivery. We reserve the right to make any changes in this product information due 
to new knowledge. 

  

   

 


